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This edition of Modern Retirement Monthly looks at US household spending trends based on data files from the RAND Health and Retirement Study
(HRS). (UBS)
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US household spending varies across different ages and expense types. This report looks at survey data to
estimate the average annual spend of retiree households in 2020.
This edition of Modern Retirement Monthly looks at US
household spending trends based on data files from the
RAND Health and Retirement Study (HRS).*

•

Total spending typically declines but then begins to
increase for US households containing retirees in their
latter years.

Using figures to guide you along, the report is split into two
sections:

•

The increasing total spending amount that occurs in
the latter years is largely attributable to health-related
expenses as well as housing.

1. We analyze survey data captured over a 10-year period to
estimate the annual spending trends—by age and expense
category—of an average US household in 2020.
2. We apply the results of our analysis in the form of a case
study to uncover planning and investment considerations
after accounting for inflation expectations.
Some of our conclusions on the RAND Health and
Retirement Study (HRS). include:
•

US households containing relatively younger retirees
generally spend more in a calendar year than the
households containing more-senior retirees.
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Click here to read our case study on a hypothetical
household with a 65-year-old couple.
For more, see Modern retirement monthly: Retirement
household spending trends, 8 April, 2020.
Main contributors: Jeff LeForge, Ainsley Carbone
* The RAND HRS CAMS Spending Data is a longitudinal dataset that contains
data for respondents who completed Part B (Consumption) of the CAMS survey
at least once. These files were developed at RAND with funding from the National
Institute on Aging and the Social Security Administration. The most recent dataset
is available at: https://www.rand.org/well-being/social-and-behavioral-policy/centers/
aging/dataprod/cams.html.
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Important information
As a firm providing wealth management services to clients, UBS Financial Services, Inc is registered with the U.S. Securities and Exchange Commission (SEC) as an investment adviser and a broker-dealer,
offering both investment advisory and brokerage services. Advisory services and brokerage services are separate and distinct, differ in material ways and are governed by different laws and separate contracts. It
is important that you carefully read the agreements and disclosures UBS provides to you about the products or services offered. For more information, please visit our website at www.ubs.com/workingwithus.
©UBS 2019. All rights reserved. UBS Financial Services Inc. is a subsidiary of UBS AG. Member FINRA/SIPC.
There are two sources of UBS research. Reports from the first source, UBS CIO Wealth Management Research, are designed for individual investors and are produced by UBS Wealth Management Americas
(which includes UBS Financial Services Inc. and UBS International Inc.) and UBS Wealth Management. The second research source is UBS Investment Research, and its reports are produced by UBS Investment
Bank, whose primary business focus is institutional investors. The two sources operate independently and may therefore have different recommendations. The various research content provided does not
take into account the unique investment objectives, financial situation or particular needs of any specific individual investor. If you have any questions, please consult your Financial Advisor. UBS Financial
Services Inc. is a subsidiary of UBS AG and an affiliate of UBS International Inc.
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