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We present three simple steps to building a more 
sustainable business through a practical, profit-
oriented process that has the potential to deliver 
higher financial returns: 

1. Define sustainability business practices and identify 
why they’re important. 

2. Assess which sustainability factors matter most to 
your business. 

3. Build practical ways to measure sustainability and 
learn through experience. 

Environmental and social considerations are not new focus 
areas for private business owners. Indeed, established 
firms have survived and thrived across generations by 
following sustainable business practices. But today’s 
scrutiny of businesses’ environmental, social, and corporate 
governance programs—and the attendant demand for 
more transparency around those efforts—will intensify. 

Companies increasingly have to manage scarce natural 
resources and more diverse workforces. And in a world 
of instant connectivity, a firm’s positive or negative 
contributions to environmental and social welfare can 
quickly impact demand and profitability. 

Business owners may argue that formal corporate 
infrastructures for establishing, controlling, and developing 
sustainability programs—such as dedicated employees or a 
separate layer of governance—are not right for them. There 
is no common definition of sustainability or corporate social 
responsibility, although numerous regulatory changes are 
attempting to reduce some of this uncertainty. Sustainable 
business practices can be complex to enforce in small firms, 
and are often too expensive to implement. So entrepreneurs 

may be tempted to focus personally on the sustainability 
issues they care most about and tackle them informally and 
intuitively through their businesses. 

In this paper we present potential solutions to these 
sustainability challenges. And we aim to show that 
corporate sustainability not only targets environmental 
and societal well-being, but also can yield commercial 
benefits to stakeholders. Independent of personal values 
around social and environmental issues, building a more 
structured sustainable business plan in a profit-oriented way 
can generate higher returns. It can also help to unlock 
new opportunities and prepare businesses to meet shifting 
patterns of demand. 

This report has been prepared by UBS AG London Branch. Please see important disclaimers and disclosures at the 
end of the document. 
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We offer three simple starting steps to building a more 
sustainable business: 

1. Define sustainability business practices and identify why 
they’re important. 

2. Assess which sustainability factors matter most to your 
business. 

3. Build practical ways to measure sustainability and learn 
through experience. 

Step 1: Define sustainable business 
practices and identify why they’re 
important 

Why should a business become more sustainable? 

It’s worth considering what corporate social responsibility 
and business sustainability actually mean. While views 
differ (and this lack of consistency is a common 
obstacle to entrepreneurs and executives), corporate social 
responsibility programs can be defined as plans that aim 
to account for and improve the social and environmental 
impacts of a firm’s core activities. Business sustainability, 
on the other hand, incorporates social and environmental 
factors into a firm’s core activities—sustainability is not a 
byproduct of a business’s core offering, but rather becomes 
an integral part of the firm’s core offering. 

The reasons for considering or improving a business’s social 
or environmental impact typically vary. This variety means 
there is no one-size-fits-all sustainability business strategy, 
so identifying the primary motivations is critical to designing 
the right sustainability business plan. And the catalysts for 
sustainable business development also affect commercial or 
financial performance in different ways. 

A simple starting point would be to ask the following 
question: Is sustainability a “must-do” or a “want-to-do” 
strategy for your business? 

An obligation to become more sustainable will likely 
involve financial or reputational risks from non-
compliance, making a more sustainable business strategy a 
form of risk management. Compliance, legal, or reporting 
requirements may be formal and cumbersome. 

A number of developments could make sustainability a 
“must-do” business strategy: 

• Compliance or regulation – Governments are 
increasingly passing stricter environmental regulations in 
order to limit adverse climate effects. In a January 2020 
article, the World Economic Forum looked at a number 
of new initiatives set to pass this year, such as France’s 
increased levies on higher-polluting motor vehicles and 
varying bans on single-use plastics in Thailand and 
several US states.[1] The costs of non-compliance are 
also rising. In 2019 the US Environmental Protection 
Agency opened 170 criminal cases and charged 137 
people for environmental breaches (both figures rising 
from the prior year), and it collected USD 471.8mn in 
overall penalties and fines.[2] 

• Customer demand – A survey of nearly 20,000 
consumers across 28 countries found that close to 80% 
of people say sustainability is important to them, and 
57% of shoppers would change their buying patterns 
to reduce their environmental impact.[3] Failure to meet 
this demand can hurt companies’ profits. A 2019 survey 
of UK consumers discovered that 77% of them had 
switched, avoided, or boycotted (or would consider 
doing so) a business’s products based on the firm’s 
environmental or sustainability record.[4] 

• Stakeholder demand – A 2019 survey across 
10 countries found that 61% of office workers 
think sustainability is a need-to-have strategy for a 
corporation, and 58% said it is a critical tool to 
engage future workers.[5] Corporations and individuals 
increasingly consider a company’s sustainability record 
when deciding to provide equity or debt capital. This 
trend has led to the creation and growth of sustainability 
capital market instruments like green bonds, green 
loans, and sustainability-linked debt. We expect that 
access to—and the cost of—capital will become ever 
more closely tied to environmental, social, and corporate 
governance factors in the future. 

By contrast, a desire to become more sustainable—a 
"want-to-do" strategy—may involve adopting a sustainable 
business plan, operating model, or product offering to 
access new opportunities. In this instance, sustainability 
is more about expanding a firm’s purpose to include 
environmental and social well-being as core to the offering. 
Doing so may: 

• Attract first-time customers through new products 
and services – Becoming more sustainable opens up 
new markets by creating new products and services 
that align with customers’ social and environmental 
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values. A 2015 survey concluded that 66% of consumers • Do businesses need to report on sustainability? If so, to 
(and 73% of millennials) would pay a price premium 

whom?
for a sustainable product, while companies that 
demonstrated a commitment to sustainability grew 
sales four times faster than non-sustainable peers. [6] 
Compliance, legal, or reporting requirements may be less 
onerous—but the business opportunity to communicate 
social and environmental impact may be greater. 

• Help manage costs over the long term – Although 
investing in more sustainable solutions like renewable 
energy or waste treatment facilities may incur upfront 
investment, there is also the potential to generate 
long-term improvements in operating costs, reliability, 
and self-sufficiency. Rising cost pressures are likely to 
be exacerbated by increased regulation, stricter public 
scrutiny, and structural developments such as carbon 
pricing. 

But for all the potential benefits, a sustainable business 
strategy is not necessarily easy to implement. 

What are the obstacles to 
becoming more sustainable? 

One obstacle to sustainability is complexity. Splitting the 
drivers of sustainability into a mixture of compulsory and 
discretionary elements can simplify the process. Whether 
business owners become more sustainable because they 
have to, or want to, will have implications for their 
strategies. We discuss this in more detail later. 

When weighing the different motivations for corporate 
sustainability programs, it may be important to trust 
stakeholders to come up with interesting and innovative 
ideas—but then filter those ideas based on top-down, 
pragmatic considerations about what works for the 
business. And given the importance of environmental and 
social sustainability to stakeholder engagement, careful 
documentation around why particular decisions were made 
will be increasingly important. 

KEY QUESTIONS FOR ENTREPRENEURS AND EXECUTIVES 
TO CONSIDER: 

• Is sustainability a means to survive…or thrive? 

• Do businesses need formal, written sustainability 
frameworks or informal, cultural ones? 

• How should sustainability be communicated about 
within and outside the firm? Should businesses tailor 
their communications for different stakeholders (e.g., 
regulators, suppliers, and clients)? 
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Step 2: Assess which sustainability 
factors matter most to your 
business 

Having established the primary reasons why business 
owners need or want their company to become more 
sustainable, the second step is to determine which 
environmental, social, or corporate governance issues 
should be considered. 

Some business owners work on the sustainability 
challenges they most care about. Sustainability challenges 
(or opportunities) are decided upon to satisfy the 
business owner’s personal values. In an ideal world, the 
entrepreneur’s or executive’s sustainability affinities match 
the key performance drivers of the company. 

Such coordination is not guaranteed, though. And in the 
worst case scenario, following a more “hobbyist” approach 
to sustainability can create business obstacles. Stakeholders 
may object to tackling particular social and environmental 

problems if they do not align with the company’s core 
objective. Focusing on sustainability issues that don’t impact 
business performance could be an inefficient use of capital. 

A second challenge could be that a company’s sustainability 
credentials depend heavily on other firms. This can be 
especially true if a business is part of a complex supply chain. 
A 2019 study from the Economist Intelligence Unit quoted 
McKinsey’s estimate that over 90% of firms’ environmental 
impact stems from their supply chains’ environmental 
impact. Illustrating the large differences by sector, a food 
and beverage firm’s typical supply chain may produce 
24 times as much environmental impact as a single firm 
working in the same chain. For retail firms, the comparable 
forecast is 11.5 times—and in the case of firms working in 
heavy industry, the figure may be much larger.[7] Small and 
mid-sized companies forming part of a bigger supply chain 
may need to consider which sustainability issues matter 
to the large listed companies with whom they work. As 
shown below, recent surveys of European listed companies’ 
reporting show that health and inequality are the areas of 
fastest year-over-year growth, though other topics grew in 
importance in the third quarter of 2020 as the COVID-19 
crisis evolved (Figs. 1 and 2). 

Fig. 1: Health, inequality, and responsible 
production are becoming more important topics 
for European listed companies 
Growth in ESG issues (according to UN SDGs) discussed in European 
corporate documents, year-over-year change, as of 3Q 2020 

Source: AlphaSense, Deutsche Bank, as of September 2020. 
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Fig. 2: The COVID-19 crisis has underscored the 
near-term importance of social sustainability and 
infrastructure 
Growth in ESG issues (according to UN SDGs) discussed in European 
corporate documents, quarter-over-quarter change, as of 3Q 2020 

Source: AlphaSense, Deutsche Bank, as of September 2020. 

Commercial success depends on finding the sustainability 
issues that matter most to the business, its stakeholders, and 
its profitability. In technical terms, business owners should 
consider the sustainability topics that have a material impact 
on their operations. 

Beginning to assess what matters—the material 
sustainability topics for a business—need not be daunting. 
To gather this information in a cost-effective and efficient 
way, we suggest the following steps: 

• Look at existing problems, successes, and 
investments through a sustainability lens: Does 
the business face challenges that can be reimagined 
in terms of social or environmental well-being? Rising 
manufacturing costs, for example, may be the result of 
overreliance on a scarce natural resource. Re-examine 
prior business investment to ask whether its return on 
investment includes overlooked sustainability elements. 
For instance, has building renovation—new building 
insulation, lighting replacement, or the upgrading of 
a factory’s glazing—delivered environmental impact, as 
well as reduced financial costs? By pulling together 
all existing investments, business owners may be able 
to identify sustainability gaps, and then use those 
insights into gaps and achievements to craft a cohesive 
sustainable business strategy. 

• Supplement stakeholders’ views with information 
from networks, peers, and portfolios: Ideally, 
views from a wide range of stakeholders should 
be taken into account when deciding on the most 
important sustainability issues. These stakeholders can 
include customers, employees, key suppliers, investors, 

regulators, and non-governmental, governmental, and 
non-profit organizations. But other sources should not 
be overlooked as a means to “filter” sustainability 
topics and situate them within a commercial or 
market context. For example, gathering intelligence 
from networks of small or local business owners or 
social entrepreneurs can provide additional information 
on which environmental or social topics matter most in 
the marketplace today. Sustainability business networks 
can also enable business owners to share observations 
on how to identify and tackle environmental, social, 
and governance challenges in practical, profit-focused 
ways. Another idea is to cross-check sustainable and 
impact investments—and the obstacles they address— 
against a business. An entrepreneur may be tackling 
a sustainability challenge through their investment 
portfolio but not in their business (where arguably they 
may have more control and a higher ability to generate 
a positive impact).[8] 

• Make materiality a management decision, but 
draw on help where needed: While it’s important 
to gather many stakeholder views on sustainability, 
the materiality test has to be undertaken at the 
management level. Managers and business owners 
likely have the best insight into which sustainability 
factors, if addressed, could have the greatest commercial 
impact through higher sales, lower costs, or wider 
profit margins. However, business owners can work 
with other trusted advisors when drawing together a 
materiality matrix, which is a simple representation of 
a sustainability topic’s impact on performance against 
its relevance to stakeholders (Fig.3 in appendix). 
Professional advisers such as accountants, banks, 
corporate finance houses, or sustainable business 
consultants may be able to assist with materiality 
matrixes and sustainability business development as part 
of their existing services. For example, accountants can 
help firms build environmental management systems 
using ISO 14000 standards; they can also provide 
guidance on overcoming hurdles to becoming a more 
circular business, for example due to a lack of cost-
benefit data, knowledge gaps around the required 
investment, or a talent deficit for implementing new 
sustainability activities.[9] 

Furthermore, wider industry standards can help identify 
topics that are material (i.e., of key importance) to 
a company or activity. For example, the Sustainability 
Accounting Standards Board (SASB) has established 
industry-specific disclosure standards across environmental, 
social and governance topics. They are designed to improve 
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the communication between companies and investors 
about financially material information that is useful for 
decision-making. SASB standards identify sustainability 
topics and related key performance metrics that are likely to 
have material financial impacts on companies in each of 77 
industries. 

However, according to SASB, companies can also focus on 
building strong systems of internal control and governance 
for the key performance metrics identified as being material 
for their industry group. With more standardized disclosure 
across an industry, companies and other stakeholders can 
compare the performance of business-critical sustainability 
indicators across companies. These can include product 
safety in the auto industry, data security in the tech sector, 
and water management among beverage manufacturers. 
Although the SASB metrics are “non-financial,” they 
capture performance on key operational matters that drive 
long-term financial returns. For companies, they highlight 
key areas of risk to be mitigated and opportunities where 
improved sustainable business performance can lead to cost 
efficiencies, enhanced revenues, or competitive advantages. 

We incorporate SASB materiality information in our 
approach to evaluating the sustainability performance of 
listed companies. We have identified six key sustainability 
topics (Figs. 4 and 5 in the appendix) that capture 
the major sustainable development challenges facing 
businesses. These topics draw on a combination of current 
frameworks and practices in the sustainable investing 
industry, the availability of reliable corporate data on these 
issues, and feedback received from investors. 

The table (Fig. 4) shows a selection of industries and 
a visualized heat map of the respective materiality with 
regard to the six key sustainability topics. The materiality is 
defined by identifying the most important ESG opportunities 
and risks to stakeholders (including investors and asset 
managers), the economy, the environment, or the reporting 
organization. A risk is material when it is likely that a 
company in a given industry will incur substantial costs 
related to it. An opportunity is material to an industry when 
it is likely that a company in a given industry could capitalize 
on it for profit. Red topics are the most material, green the 
least. 

For example, governance topics are key for all industries as 
a matter of course. Looking at other sustainability topics, 
the “Meat, Poultry & Dairy” and “Hotels & Lodging” 
industry groups both stand out for their issues related to 
climate change. For “Hotels & Lodging,” the total energy 
consumed, the percentage of renewable energy used, 

and environmental management policies and practices 
to preserve ecosystem services are all analyzed here. In 
the “Meat, Poultry & Dairy” category, Global Scope 1 
emissions (i.e., all direct emissions from the activities of 
an organization or under its control) and land usage 
in relation to conservation plans are also in focus. In 
“Marine Transportation,” pollution and waste topics— 
which incorporate ballast water issues, as well as spills and 
releases into the environment— are critical. 

We also highlight (Fig. 5) a selection of the underlying data 
and indicators that drive UBS CIO’s six sustainable investing 
topics. 

KEY QUESTIONS FOR ENTREPRENEURS AND EXECUTIVES 
TO CONSIDER: 

• Which sustainability factors are material? For whom are 
they material? 

• What are the most immediate priorities based on current 
"gaps"? 

• How much scope is there to effect change (e.g., 
challenges within the business versus challenges across 
supply chains)? 

• Which sustainability factors most influence profits, 
revenues, staff retention, or the cost of capital? 

• If the materiality analysis yields conflicting views, how 
can entrepreneurs and executives prioritize and allocate 
resources accordingly? 

• How and where can the business invest more in 
sustainability to yield the best financial and non-financial 
returns? 
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Step 3: Build simple ways to 
measure sustainability and learn 
through experience 

How to measure corporate sustainability? 

When a business owner knows why they are building a 
more sustainable business and which sustainability areas 
they will focus on, the key question to answer next is how 
much sustainability issues impact profits, people, and planet. 
Measuring a firm’s sustainability and impact does not have 
to be complicated or expensive. Nor does it require external 
expertise to begin. But measurement does require careful 
thought and planning. 

First, sustainability data measurement plans will depend on 
what data needs to be collected. The types of financial, 
environmental, social, and governance data demanded 
depend on the original drivers for becoming a more 
sustainable business. 

Businesses that become more sustainable because of 
regulatory pressures may be obliged to collect particular 
types of sustainability data (like carbon dioxide emissions) in 
proscribed ways at particular times. Reporting requirements 

may be mandatory and formal. Even if a private business 
has no internal capabilities to collect data, laws or rules may 
force business owners to invest in internal data collection 
systems or external expertise. And while costs of compliance 
could be high, the consistency of regulation may allow firms 
to fix these costs and amortize them. 

Conversely, if consumers drive sustainability as values-
driven customers, firms may have more flexibility on how 
they validate their environmental, social, and corporate 
governance results. Laws can be very specific, but customer 
demands may be more fluid. The advantage of potentially 
lower costs versus regulation, however, may be offset 
by evolving consumer demands on the most important 
sustainability criteria. If consumers ask for environmental 
data first but then later care more about workforce diversity 
or other social topics, sustainability data management may 
have to be more flexible to meet these changing needs. And 
the degree to which additional costs can be passed on to 
consumers will differ across companies. 

Second, collecting sustainability data can be complex, as 
there are no common standards. This lack of standardization 
has proven problematic for sustainable and impact investors 
and remains a challenge for business owners, especially in 
terms of cost, expertise, and experience.[10] A small-scale 
study of 14 small and mid-sized manufacturing companies 
in Germany found there was a lack of consistency 
in their sustainability reporting. They used as many as 
671 different sustainability indicators between them, and 
large variation (or standard deviations) in the indicators 
made it virtually impossible for stakeholders to compare 
sustainability performance between firms.[11] 

Third, many private business owners may be daunted by 
the task of building measurement frameworks. There is 
a practical need to strike a balance between clarity for 
stakeholders and real measurement of sustainability and 
impact. Sustainability is a fast-evolving topic. The challenge 
for entrepreneurs is to decide how to report based on 
a “continuum” of sustainability requirements, as different 
stakeholders will demand different information at different 
times. How can SMEs build systems to measure sustainability 
with this degree of flexibility, at a reasonable cost? 

We suggest two potential solutions to these challenges: 

• Look at practical ways to measure sustainability. 
Survey customers, employees, and investors on what 
sustainability factors matter the most to them. Then 
consider building sustainability into regular feedback you 
solicit from these stakeholders. Where possible, match 
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sustainability gauges to existing data and processes, so 
different data points can be simultaneously collected at 
the lowest marginal cost. Where possible, put a financial 
price on sustainability factors and measure non-financial 
metrics with the same discipline as financial ones. 

• Use sustainability networks to crowdsource ideas, 
expertise, and help in measuring social and 
environmental data. Engaging with other business 
owners—whether in the same region and industry, or 
elsewhere—can provide opportunities to share ideas, 
expertise, and even guidance. In the same vein, 
sustainability networks of social entrepreneurs—for 
whom sustainability and impact measurement may be 
a core capability—can share lessons on how to build 
robust systems at reasonable cost. 

KEY QUESTIONS FOR ENTREPRENEURS AND EXECUTIVES 
TO CONSIDER: 

• What are the "must-do" and "want-to-do" 
sustainability topics identified in the business’s strategy 
and materiality assessments? Lots of regulatory pressure 
will undoubtedly lead to lots of reporting requirements. 

• How much information should be disclosed about 
materiality and reporting on materiality? 

• Can sustainability data be further monetized, for 
example as an additional service or as further guidance 
to stakeholders and investors? Non-financial data may 
have an advantage over restricted financial data that can 
only be reported quarterly. 
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Appendix 
Fig. 3: Materiality matrixes need not be complicated 
An example of how business owners and entrepreneurs can draw up a simple map of the most important sustainability topics for their stakeholders and 
business performance. 

Source: UBS, 2020. For illustrative purposes only. 
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Fig. 4: Materiality Heat Map based on SASB and UBS CIO analysis 

Source: UBS CIO GWM. 
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Fig. 5: Examples of input data in reference to UBS CIO sustainable investing topics 

Source: UBS CIO GWM. 
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Appendix 

UBS Chief Investment Office's ("CIO") investment views are prepared and published by the Global Wealth Management business of UBS 
Switzerland AG (regulated by FINMA in Switzerland) or its affiliates ("UBS"). 
The investment views have been prepared in accordance with legal requirements designed to promote the independence of investment 
research. 
Generic investment research – Risk information: 
This publication is for your information only and is not intended as an offer, or a solicitation of an offer, to buy or sell any investment or other 
specific product. The analysis contained herein does not constitute a personal recommendation or take into account the particular investment 
objectives, investment strategies, financial situation and needs of any specific recipient. It is based on numerous assumptions. Different 
assumptions could result in materially different results. Certain services and products are subject to legal restrictions and cannot be offered 
worldwide on an unrestricted basis and/or may not be eligible for sale to all investors. All information and opinions expressed in this document 
were obtained from sources believed to be reliable and in good faith, but no representation or warranty, express or implied, is made as to its 
accuracy or completeness (other than disclosures relating to UBS). All information and opinions as well as any forecasts, estimates and market 
prices indicated are current as of the date of this report, and are subject to change without notice. Opinions expressed herein may differ or be 
contrary to those expressed by other business areas or divisions of UBS as a result of using different assumptions and/or criteria. 
In no circumstances may this document or any of the information (including any forecast, value, index or other calculated amount ("Values")) 
be used for any of the following purposes (i) valuation or accounting purposes; (ii) to determine the amounts due or payable, the price or 
the value of any financial instrument or financial contract; or (iii) to measure the performance of any financial instrument including, without 
limitation, for the purpose of tracking the return or performance of any Value or of defining the asset allocation of portfolio or of computing 
performance fees. By receiving this document and the information you will be deemed to represent and warrant to UBS that you will not use this 
document or otherwise rely on any of the information for any of the above purposes. UBS and any of its directors or employees may be entitled 
at any time to hold long or short positions in investment instruments referred to herein, carry out transactions involving relevant investment 
instruments in the capacity of principal or agent, or provide any other services or have officers, who serve as directors, either to/for the issuer, 
the investment instrument itself or to/for any company commercially or financially affiliated to such issuers. At any time, investment decisions 
(including whether to buy, sell or hold securities) made by UBS and its employees may differ from or be contrary to the opinions expressed in 
UBS research publications. Some investments may not be readily realizable since the market in the securities is illiquid and therefore valuing the 
investment and identifying the risk to which you are exposed may be difficult to quantify. UBS relies on information barriers to control the flow 
of information contained in one or more areas within UBS, into other areas, units, divisions or affiliates of UBS. Futures and options trading is 
not suitable for every investor as there is a substantial risk of loss, and losses in excess of an initial investment may occur. Past performance of 
an investment is no guarantee for its future performance. Additional information will be made available upon request. Some investments may 
be subject to sudden and large falls in value and on realization you may receive back less than you invested or may be required to pay more. 
Changes in foreign exchange rates may have an adverse effect on the price, value or income of an investment. The analyst(s) responsible for 
the preparation of this report may interact with trading desk personnel, sales personnel and other constituencies for the purpose of gathering, 
synthesizing and interpreting market information. 
Tax treatment depends on the individual circumstances and may be subject to change in the future. UBS does not provide legal or tax advice and 
makes no representations as to the tax treatment of assets or the investment returns thereon both in general or with reference to specific client's 
circumstances and needs. We are of necessity unable to take into account the particular investment objectives, financial situation and needs of 
our individual clients and we would recommend that you take financial and/or tax advice as to the implications (including tax) of investing in any 
of the products mentioned herein. 
This material may not be reproduced or copies circulated without prior authority of UBS. Unless otherwise agreed in writing UBS expressly 
prohibits the distribution and transfer of this material to third parties for any reason. UBS accepts no liability whatsoever for any claims or 
lawsuits from any third parties arising from the use or distribution of this material. This report is for distribution only under such circumstances as 
may be permitted by applicable law. For information on the ways in which CIO manages conflicts and maintains independence of its investment 
views and publication offering, and research and rating methodologies, please visit www.ubs.com/research. Additional information on the 
relevant authors of this publication and other CIO publication(s) referenced in this report; and copies of any past reports on this topic; are 
available upon request from your client advisor. 
Options and futures are not suitable for all investors, and trading in these instruments is considered risky and may be appropriate only 
for sophisticated investors. Prior to buying or selling an option, and for the complete risks relating to options, you must receive a copy of 
"Characteristics and Risks of Standardized Options". You may read the document at https://www.theocc.com/about/publications/character-
risks.jsp or ask your financial advisor for a copy. 
Investing in structured investments involves significant risks. For a detailed discussion of the risks involved in investing in any particular structured 
investment, you must read the relevant offering materials for that investment. Structured investments are unsecured obligations of a particular 
issuer with returns linked to the performance of an underlying asset. Depending on the terms of the investment, investors could lose all or a 
substantial portion of their investment based on the performance of the underlying asset. Investors could also lose their entire investment if the 
issuer becomes insolvent. UBS Financial Services Inc. does not guarantee in any way the obligations or the financial condition of any issuer or the 
accuracy of any financial information provided by any issuer. Structured investments are not traditional investments and investing in a structured 
investment is not equivalent to investing directly in the underlying asset. Structured investments may have limited or no liquidity, and investors 
should be prepared to hold their investment to maturity. The return of structured investments may be limited by a maximum gain, participation 
rate or other feature. Structured investments may include call features and, if a structured investment is called early, investors would not earn any 
further return and may not be able to reinvest in similar investments with similar terms. Structured investments include costs and fees which are 
generally embedded in the price of the investment. The tax treatment of a structured investment may be complex and may differ from a direct 
investment in the underlying asset. UBS Financial Services Inc. and its employees do not provide tax advice. Investors should consult their own tax 
advisor about their own tax situation before investing in any securities. 

16 

http://www.ubs.com/research
https://www.theocc.com/about/publications/character-risks.jsp
https://www.theocc.com/about/publications/character-risks.jsp


 

     
                

                   
                 
                 

                   
                  

                     
              
               

                    
                    

          
              

  
                  

Executives & Entrepreneurs 

Important Information About Sustainable Investing Strategies: 
Sustainable investing strategies aim to consider and incorporate environmental, social and governance (ESG) factors into investment process 
and portfolio construction. Strategies across geographies and styles approach ESG analysis and incorporate the findings in a variety of ways. 
Incorporating ESG factors or Sustainable Investing considerations may inhibit the portfolio manager’s ability to participate in certain investment 
opportunities that otherwise would be consistent with its investment objective and other principal investment strategies. The returns on 
a portfolio consisting primarily of sustainable investments may be lower or higher than portfolios where ESG factors, exclusions, or other 
sustainability issues are not considered by the portfolio manager, and the investment opportunities available to such portfolios may differ. 
Companies may not necessarily meet high performance standards on all aspects of ESG or sustainable investing issues; there is also no guarantee 
that any company will meet expectations in connection with corporate responsibility, sustainability, and/or impact performance. 
This document is not intended for distribution into the US and / or to US persons. 
External Asset Managers / External Financial Consultants: : In case this research or publication is provided to an External Asset Manager 
or an External Financial Consultant, UBS expressly prohibits that it is redistributed by the External Asset Manager or the External Financial 
Consultant and is made available to their clients and/or third parties. 
For country information, please visit ubs.com/cio-country-disclaimer-gr or ask your client advisor for the full disclaimer. 
Version B/2020. CIO82652744 
© UBS 2020.The key symbol and UBS are among the registered and unregistered trademarks of UBS. All rights reserved. 
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